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Our Logo

Our Logo
Our simple yet meaningful logo reflects our core 

values and mission, representing who we are as 

a brand. It captures the essence of our identity 

with clarity and purpose, communicating trust,

authenticity, and dedication.
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Clear space

Clear space
Whenever you use the logo, it should be surrounded 

with clear space of atleast 24px to ensure its visibility 

and impact. No graphic elements of any kind should 

enter the exclusion zone.
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Logo minimium size

100px

75px

Logo Minimum Size
To protect legibility of the Brand logo the recommended 

minimum size should not be less than 100 pixels in height 

for print and 75 pixels for web.
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Logo variations

Logo variations
Logo variations elevate our brand by giving it a 

consistent look across all your offline, online, and 

media platforms, conveying the message to 

viewers that you're reliable and trustworthy.
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Color Palette
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Color palette
Colors shape our visual perception. In our design, a 

clear understanding of color psychology is essential to 

build a palette that evokes the right reactions and con-

nects effectively with our target audience.
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Colors compatibility

Colors compatibility
Ensure sufficient contrast and legibility between our 

brand colors and various backgrounds. Use brand 

colors on backgrounds that provide optimal visibility, 

avoiding combinations that compromise clarity or 

visual harmony. Consistent application of brand colors 

across different backgrounds maintains brand integrity 

and recognition.
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Aa
Montserrat

Aa Bb Cc Dd

1234567890

Aa
Poppins
Aa Bb Cc Dd
1234567890

Poppins

Poppins

Montserrat

Montserrat

Montserrat
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Typography

Primary Font :

Secondary Font :

C H A R A C T E R  S T Y L E

70pt-80pt
Heading

36pt-50pt
Sub Heading

16pt-20pt
Text Body

12pt-20pt
Exclusions

12pt-20pt
Buttons

Typography

Our typography creates a strong visual hierarchy, 

brings graphic balance to our designs, and defines 

our brand�s overall tone. It guides and informs our 

users, enhances readability and accessibility, and 

ensures a seamless user experience.
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Iconography
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Iconography
Our icons support brand recognition by commu-

nicating messages quickly, capturing attention, 

and working across a variety of applications. For 

clarity and consistency, we create our icons using 

a line stroke weight of 2 points.
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Don�t stretch or squeeze 
the logo.

1

Don�t display the logo in
a different configuration.

2

Don�t change the logo
orientation or rotation. 

3 Don�t add special
effects to the logo.

6

Don�t change the logo
colors.

4

Don�t display logo with
limited legibility.

5

Don�ts
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Don�ts
Our brand�s success relies on maintaining a consis-

tent appearance across all communications. To 

protect the integrity of our logo, the following ex-

amples demonstrate incorrect uses that should be 

avoided.
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